Fred Page

904/343-0361 
http://www.fredpage.com

ffpage@mac.com
Ponte Vedra Beach, FL 

 Pioneering, Long-Recognized, Multiple Award-Winning, Always Bold and Hugely Passionate Marketing Executive, Corporate Partner, Agency and Product Builder in Fast-Paced Global Marketplaces

A Savvy, True Creative Vision Credited with Many Industry Firsts

( Drove Startup To $50 Million ( 
An Expert Brand Strategist, A Business Spark Plug (Catalyst) with Record of  Market-Changing Innovations, Designs, Models and Strategies that have Transformed Modestly Performing Business Into Powerhouses of Continued Success

An Expert in Strategic Marketing, New Product Development, Advertising, Market Research, Emerging Technology, Behavioral Research, Film & Video Production
Broad on-site exposure to cross-cultural practices on 4 continents 

Known for turning crap into gold, for standing in the customer’s shoes to know what he wants and how to be treated, and knowing how to deliver.

Maintain valuable contacts and client relationships all over the world, including the UAE, India, Slovakia and South Africa

PROFILE

CLIENTS HAVE SAID:

“If you have the opportunity you should jump at the chance to work with Fred.”

“A trust rarely deserved.”

“Consummate professional with great instincts for marketing.”

“Sees the big picture even in the smallest companies.”

· Formed and led marketing and production teams in creation of memorable TV commercials, news segments and short films for major media clients including Fox, ABC News, ESPN, and Court TV, and others in consumer-related industries
· Expert and accomplished in all aspects of national advertising for TV, radio, print and Web-based media

· Long track record of repositioning old products to leverage new economic or competitive climates

· Time after time have been dropped into impossible situations and fixed them”, that is, came to the rescue of divisions with no managerial control, flying blind with a non-synergistic or non-cohesive or fragmented organization

· Known for money-producing marketing ideas that create ongoing revenue streams that made small companies profitable, affiliating with giants like ESPN and ABC networks

· Created a global collaborative agency that recognizes and exploits the unique styles of different regions and cultures [see <http:/www.theEmpireUS.com> for samples
· Produced innovative industrial videos for the Web that effectively communicate across cultures

· Proven ability to build alliances with the right people, across international boundaries, who can connect to create highly profitable and thriving business ventures
MILESTONES

· Drove startup to $50 million, expanding from 18 to 50 locations and recasting over 20 stores into a new chain brand, In-Motion Entertainment
· Transformed a $750,000 production company into a $7 million gross annual sales generator. Leveraged fiber cable capacity sold to ESPN strategy or model of providing live interview feeds and video news releases and satellite media tours that aired through multiple channels and markets up and down the East Coast, for ABC News, NBC News, CBS News, Fox News, and Court TV. 

· Took control of 5 problem divisions with no direct control and had them all operating efficiently with stated goals within a year, launching 5 new products from one division alone and leading to multiple awards including a prestigious Clio for Marketing Excellence on an International Platform

· Achieved 4 consecutive years of double-digit growth for same store sales with increased market share over industry leader, for local Burger King owner group vs. McDonald’s

· Closed multi-year deal with Winn Dixie's national agency to produce over 20 spots per week with a 48-hour turnaround... an extremely efficient operation that included propping, food styling, production, post production and distribution on 24 hours notice

· Transformed a $125,000 assignment into a major account for $1.5 million per year, and a quarter-million-dollar, 10-year volume purchase agreement with Blue Cross Blue Shield of Florida, locking out all competitors

· Launched a new coffee brand from Brazil into 2,700 Wal-Mart stores, achieved by finessing the coffee buyer and global sourcing director, rebranding as “Café Rio” and achieving short-lived success as the only coffee served at all Wal-Marts for a year and a half despite massive flaws in the product

· Pioneered a replacement for AT&T 50-B Centrex console, extending the life of a technology AT&T was trying to kill and providing a new line of business telephones that generated $20 million in first-year revenues, creating a whole new business model and writing the original specs for a new telephony product for large Canadian telecom corporation

· Devised a value-added, service-rich plan to help real estate firm compete in age of burgeoning architectural splendor, which included an Elder Care Facility, Child Care Facility, laundry service for family members, prescription pick-up, concierge — turning a plain building into a mecca of enticing amenities
· Key role in turning division around from $30 million in losses to $12 million in gross sales in a short 9-month period, cutting staff by more than 75% (1200 to 293), cutting plant size by 1/6th, reducing production capacity from $50 million to $12 million as part of the strategy to achieve profitability

· Brought together a modestly successful entrepreneur and the president of an India-based software company to develop and launch an agriculture-enhancing, allergy​-eliminating product for spraying produce, forming a partnership that in 6 months spawned a 5-year deal for $5 million market rights, subsidized by the Indian ministry of agriculture for 50%. Business on target to generate $15 million annual revenues

· Turned Baskins-Robbins of Canada from just two stores into a powerhouse of 350 franchises across the country, selling six franchises the first year of leadership and more than doubling same-store sales 

· Played active, creative role in successfully pushing for a controversial radio ad for Hershey in the mid-sixties resulting in moving a six-month-old consignment supply off the shelves in one month
· Produced company’s first shareholder video using multimedia resources and created a more professional attitude at corporate HQ
· Introduced a fast-growing liquor line for a Russian energy company, now ranked as the fastest growing vodka in the American state of Georgia
Core Comps

Startups / Turnarounds / Mergers & Acquisitions  / Target Marketing / New Product Introduction / Brand Acquisition / Market Penetration / Operational Efficiencies / Corporate Enhancements / Internal Controls / Cost Reductions / Brand Positioning / Strategic Forecasting / P&L / Budgeting And Cost Controls / Multiple Operational Environments / Joint Ventures / Divestitures / Process Reengineering / Strategic Planning And Business Operations / Network Building / Process Improvements / Contract/Deal Negotiations / New Product Design / Investor Relations / Program Implementation / Special Events Planning / IPO Wraparound / Team Mentoring / Channel Planning / National & International Market Communications
Honors & Awards

· Listed in Who’s Who, American Entertainment (1995) 

· Listed in Who’s Who and American Business, Cambridge edition. (2008)

· Graphica 1968 political poster

· Clio 1981 International Award - Package Design

· Golden Quill 1981 - Package Design

· 1987 – CLEO award
· Addy 1991 - Corporate Identity

· Addy 1992 - Corporate Video

· Telly 1992 (3) - Corporate Video non-broadcast

· Telly 1993 (4) - Corporate Video non-broadcast (Blue Cross Blue Shield of Florida, American Chemical Society)

· Telly 1994 (3) - (Training Video HFCA, Corporate Video Blue Cross Blue Shield - United Way, Benefits Video -Blue Cross Blue Shield of Florida)

· Addy 1995 (2) - Burger King Television Spots

· Telly 1995 (2) - Blue Cross Blue Shield

· Telly 1996 (1) - Corporate Video

· Telly 1997 (2)

· Addy 2001 Campaign - Corporate Real Estate

· Addy 2001 Campaign - Direct Mail - Dimensional

· Addy 2002 Television PSA's - Come in for a test-hug, Humane Society

· 2003 Gold Addy 3

· 2003 PRSA Image Award (1)

· 2003 PRSA Award of Distinction (3)

· 2005 Addy Awards 5 Gold

· 2007 PRSA Image Award of Distinction

· 2007 PRSA Grand Image Award (2)

· 2007 Aster Awards (2)

· Gold Readex Awards, Toronto Art Directors Club
CAREER HISTORY

The Empire USA, Jacksonville, FL
2001 – Present

Senior Vice President
Director – Strategy
White Hawk Pictures, Jacksonville, FL
1991 – 2001 

Vice President - Marketing 
Koger, Jacksonville, FL
1987 – 1991 

Director – Market Support

Harris Corporation – DTS Division, Atlanta, GA
1986 – 1987 

Program Director 

EDUCATION & DEVELOPMENT

B.A. Degree in Communication Arts - San Francisco State University, San Francisco, CA
Professional & Community Service

· Rotary International Youth Exchange - District Vice Chair, Past President - 
AAF Jacksonville Chapter
· Past Board member - Sales & Marketing Executives of Jacksonville, 
Jacksonville International Visitors Bureau
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